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FANTASTIC FACTS – MANDARIN ORIENTAL HOTEL GROUP
•

For almost 60 years, Mandarin Oriental has been established as a leader in luxury
hospitality, and has a rich and proud history. The Group’s Asian flagship, Mandarin
Oriental, Hong Kong is the oldest and most respected hotel on Hong Kong island.

•

The Group has grown its business from its original flagship properties in Asia – the
acclaimed Mandarin Oriental, Hong Kong and Mandarin Oriental, Bangkok – into a
truly global brand. Today, the current portfolio reaches across five continents, and
remains firmly on track with its development plans.

•

The multi-award winning Spas at Mandarin Oriental are havens for contemplation and
discovery. The Spa at Mandarin Oriental, Bangkok was one of the very first hotel spas
to open in 1993.

•

The Forbes ‘Five Star Spa’ award was granted to a record 13 hotels in 2019, more
than any other hotel group in the world.

•

A leader in the spa field, the Group was the first to launch its signature “Time Ritual”
which encourages guests to book time rather than specific treatments, so that services
can be tailor-made to meet specific needs.

•

Mandarin Oriental’s signature spa product line was developed exclusively for the
Group by the award-winning UK based company, Aromatherapy Associates in 2009.
All products contain natural ingredients and are paraben free, and have been blended
by a master blender to Mandarin Oriental’s specifications.

•

Mandarin Oriental offers some of the most exciting hotel dining in the world today.
The Group’s passion for creating memorable dining experiences has been recognized
in the Michelin Guide, with a total of 26 Michelin stars in the 2019 list across a global
portfolio of 32 hotels.

•

The Group’s brand-defining services are underpinned by its legendary quality of
service, delivered by more than 12,000 dedicated colleagues comprising 133 different
nationalities from around the world.
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•

The Group’s well-recognized ‘fan’ logo was created in the mid-1980s in Hong Kong
by internationally recognized design house, Pentagram. The logo is a registered
trademark internationally and is respected within the tourism industry as one of the
worlds’ most highly recognised logos.

•

In addition to the registered trademark logo for the Group, all Mandarin Oriental
hotels are encouraged to find their own unique fan to reflect the individuality of their
property. Colours, designs and prints are carefully chosen in collaboration with local
artists, historians and graphics experts.

•

Mandarin Oriental’s US$ multi-million global print advertising campaign simply and
elegantly connects the Group’s well-recognized symbol – the fan – with international
celebrities who regularly stay at the hotels and are true fans of the Group. In
appreciation of their support, the Group makes a donation to each celebrity’s
individual choice of charity.

•

Mary McCartney, daughter of Sir Paul McCartney, and a renowned photographer, is
the official photographer of the Group’s ‘Celebrity Fan’ advertising campaign.

•

Mandarin Oriental has a current total of 31 celebrity fans of differing nationalities,
from all walks of life, representing artists, singers, actors, designers, writers, models,
dancers and entrepreneurs. In keeping with guests of Mandarin Oriental, they all
appreciate the finer things in life.

•

The Group is dedicated to advancing sustainability and is committed to energy
efficiency and to reducing its carbon emissions and reports results on an annual basis.
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