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LANDMARK AND THE LANDMARK MANDARIN ORIENTAL, HONG KONG
OFFER AN ULTIMATE INDULGENT GETAWAY FOR DISCERNING TRAVELLERS

Hong Kong’s most exclusive luxury retail destination and one of the city’s most luxurious
hotels present the One LANDMARK - Infinity Experience package

Hong Kong, 30 July 2014 — This summer, The Landmark Mandarin Oriental, Hong Kong is

collaborating with LANDMARK home to 208 of the finest stores and restaurants, to present the
One LANDMARK - Infinity Experience package which includes luxurious suite accommodation,
the opportunity for gourmet dining and uniquely personalised spa services, together with a
fantastic shopping experience. The hotel is connected to the prestigious LANDMARK precinct,

and offers guests an exclusive opportunity to stay and shop in both comfort and style.

The One LANDMARK - Infinity Experience package is priced from between HK$6,300 —
HK$8,000 per night with credits of up to HK$3,000 and more:

L600 Executive L900 Landmark Suite
LANDMARK credits* ¢ A HK$1,000 LANDMARK | ¢ A HK$1,500 LANDMARK
shopping voucher shopping voucher
The Landmark Mandarin e A HK$1,000 Landmark e A HK$1,500 Landmark
Oriental credits* Mandarin Oriental daily Mandarin Oriental daily
credit credit
e A host of other special e A host of other special
privileges, such as daily privileges, such as daily
buffet breakfast at MO Bar buffet breakfast at MO Bar
or a set breakfast at Amber or a set breakfast at Amber
for up to 2 guests, for up to 2 guests,
complimentary Internet complimentary Internet
access and unlimited soft access and unlimited soft
drinks from the mini-bar drinks from the mini-bar

The Landmark Mandarin Oriental, one of Asia’s most luxurious, stylish and contemporary hotels,
is renowned for its cutting-edge and contemporary-designed spacious suites that evoke

sophistication and luxury, as well as its accredited Oriental Spa that embraces exclusive

-more-



http://www.mandarinoriental.com/landmark
http://www.mandarinoriental.com/landmark/accommodation/l600-executive/
http://www.mandarinoriental.com/landmark/accommodation/l900-landmark-suite/
http://www.mandarinoriental.com/landmark/fine-dining/mo-bar/
http://www.amberhongkong.com/
http://www.mandarinoriental.com/landmark/luxury-spa/
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specialist beauty brands including the chemical-free spa brand, Sodashi. The spa also offers a
range of personalised journeys towards wellbeing and relaxation. The hotel’s signature fine-
dining restaurant Amber has won numerous awards and holds 2 Michelin stars. It is also the only
Hong Kong restaurant to be listed on the 2014 San Pellegrino’s “World’s 50 Best Restaurants”
and was named ‘Best Restaurant in China’ as well as claiming 4™ place on the 2014 “Asia’s 50
Best Restaurants™ list. Helmed by Culinary Director Richard Ekkebus, Amber presents

contemporary French cuisine in a stylish setting.

The hotel’s comfortable and luxurious suites feature king-sized beds and goose down bedding by
Ploh, large circular bathtubs and rainforest showers. The daily credit can be used towards food

and beverages and spa treatments (except Bastien Gonzalez treatments).

LANDMARK is the epitome of top-tier luxury shopping, embracing high fashion, prestigious art
and lifestyle, together with the finest international dining experiences, a wealth of home
decorating and gifting options as well as stylish options for children. LANDMARK is home to
approximately 30 flagship stores of top-tier luxury brands and over 50 stores showcasing brands
that cannot be found elsewhere in Hong Kong across its 4 iconic connected buildings —
LANDMARK ATRIUM, LANDMARK ALEXANDRA, LANDMARK CHATER and
LANDMARK PRINCE’S. LANDMARK also has the honour of being home to 9 Michelin stars
under one roof (including the 2-star Amber at The Landmark Mandarin Oriental) together with
39 other food and beverage options offering memorable foodie experiences, decadent afternoon

teas and casual dining.

The One LANDMARK - Infinity Experience package is available for the entire month of August,
as well as Fridays, Saturdays, Sundays and Mondays evenings from 1% September to 30"
October, 2014. Terms and conditions apply*.

-more-
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Rates are subject to availability and 10% service charge and offers are subject to availability.

For reservations, please call The Landmark Mandarin Oriental, Hong Kong directly on: +852

2132 0088, e-mail: Imhkg-reservations@mohg.com , or go through Mandarin Oriental Hotel

Group’s worldwide sales and reservation offices or the Group’s direct online reservations service

at: www.mandarinoriental.com.

Please access here to download the high resolution images.

About The Landmark Mandarin Oriental, Hong Kong

Intimate, contemporary and ideally placed in the vortex of Hong Kong’s financial and luxury
shopping districts, The Landmark Mandarin Oriental, Hong Kong sets the standard for personal
service and stylish sophistication. State-of-the-art technology compliments alluring interiors in

all 113 spacious rooms and suites, each one a tranquil retreat for business and leisure

travellers. Chef Richard Ekkebus helms the kitchen at two Michelin-starred Amber restaurant

and world renowned musical talents play in the unparalleled exclusivity of MO Bar, equally
popular on Sundays for its indulgent lobster lunch. Escape Hong Kong’s urban bustle at The
Oriental Spa with rejuvenating Yoga and Pilates plus the pure pleasures of exclusive facials,
body treatments and award winning Signature Treatments. For more information and

reservations visit www.mandarinoriental.com/landmark.

About LANDMARK

LANDMARK represents the epitome of top-tier luxury shopping and lifestyle experiences.
Drawing from a rich heritage which began in 1904 - LANDMARK today is the luxury shopping
destination of Hongkong Land’s Central portfolio including 4 iconic connected buildings,
LANDMARK ATRIUM, LANDMARK ALEXANDRA, LANDMARK CHATER and
LANDMARK PRINCE’S. LANDMARK offers approximately 208 of the finest stores and
restaurants which are all seamlessly linked by pedestrian bridges. From high fashion and

-more-


http://www.mandarinoriental.com/landmark
mailto:lmghk-reservations@mohg.com
http://www.mandarinoriental.com/
http://www.sendspace.com/filegroup/DwwgGdPChVupMbc0JNW34jfDiBDm6GBrNR1QjuxuXTiL6brenerZQzGG7%2BoPp8JX4ImbQz%2Ft0BdEtp%2F9YbwML8YTfMLd9VhL
http://www.mandarinoriental.com/landmark/rooms_and_suites/
http://www.mandarinoriental.com/landmark/dining/amber/
http://www.mandarinoriental.com/landmark/dining/mo_bar/
http://www.mandarinoriental.com/landmark
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accessories to watches and jewellery, from luxury living to beauty and grooming, from
international cuisine to authentic gourmet dining, LANDMARK brings the ultimate shopping

experience to the discerning customers.

About Mandarin Oriental Hotel Group

Mandarin Oriental Hotel Group is the award-winning owner and operator of some of the most
luxurious hotels, resorts and residences. Having grown from a well-respected Asian hotel
company into a global brand, the Group now operates, or has under development, 44 hotels
representing close to 11,000 rooms in 25 countries, with 20 hotels in Asia, ten in The Americas
and 14 in Europe, Middle East and North Africa. In addition, the Group operates or has under

development, 13 Residences at Mandarin Oriental connected to its properties.

Photography of Mandarin Oriental is available to download in the Photo Library of our Media

section, at www.mandarinoriental.com.

Visit Destination MO (http://www.mandarinoriental.com/destination-mo/), the online version of

Mandarin Oriental Hotel Group’s bespoke publication, MO. News about our award-winning

hotels, the best dining experiences, spa treatments, travel retreats and interviews with the
Group’s celebrity fans is now just a click away. Further information is also available on our
Social Media channels.

-end-
For further information, please contact:
Corporate Office The Landmark Mandarin Oriental, Hong Kong
Sally de Souza (sallydes@mohg.com) Jessica Chong (jessicac@mohg.com)
Group Communications — Corporate/Asia Director of Public Relations
Tel: +852 2895 9160 Tel: +852 2132 0087

www.mandarinoriental.com www.mandarinoriental.com/landmark



http://www.mandarinoriental.com/media/photos-and-videos/
http://www.mandarinoriental.com/media/
http://www.mandarinoriental.com/
http://www.mandarinoriental.com/destination-mo/
http://www.mandarinoriental.com/destination-mo/
http://www.mandarinoriental.com/
http://www.mandarinoriental.com/connect/
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Adler Jewellery Church's Inside Marina Rinaldi SHIATZY CHEN
Limited
Alessi CIAK - In The Ippindou Marni Sift
Kitchen
Alexander Classified ISAIA MaxMara St. John
McQueen (coming soon)
Alexandre de Copykat Printing | Italian Tailor miso Starbucks Coffee
Paris Centre
Alfred Dunhill Corneliani IWC MO Bar STELLA
McCARTNEY
Altfield Gallery Corthay J. Lindeberg MOSCHINO Supreme
Jewellery Co.
Amber Davidoff Jacadi mothercare Tabla
Anya Hindmarch | De Beers Jimmy Choo Museum TASSELS
CONTEXT
Argento Diane von John Hardy Mustela Tayma Fine
Furstenberg Jewellery
ARMANI FIORI | Dickson Watch & | Joyce Grooming Neil Barrett The Armoury
HK Jewellery
ARMANI DOLCE & K.S. Sze & Sons Never Second The Oriental Spa
JUNIOR GABBANA Company (Sports
Specialists)
ARMANI/ AQUA | Dot Cod Seafood | Kaloo Nicholas & Bears | The Panhandler
Restaurant &
Oyster Bar
ARMANI/ PRIVE | Dries Van Noten | Kelly & Walsh Nugget THE SWANK
(Ladies’)
Ascot Chang E.Marinella Kent & Curwen Oliver's The THE SWANK
Delicatessen (Men's)
Aveda Experience | early learning KENZO HOMME | Patek Philippe Tiffany & Co.
Centre centre
Baccarat Ellermann Flower | Kiehl's PAUL & SHARK | TOD'S Men
Boutique Boutique
Balenciaga EMPORIO Kiku Paul Smith TOD'S Women
ARMANI Boutique
Bed & Bath Ermenegildo kimrobinson Paul Smith Tommy Hilfiger
Zegna Accessories
Berluti ETRO Kow Hoo Shoe PAULE KA Town House
Co.
Blanc de Chine F.P. Journe L’ATELIER de Picture This Toy Museum
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Joél Robuchon

Bonpoint FENDI L’ATELIER de POINT DE VUE | TSE
Joél Robuchon -
LE SALON DE
THE
Bookazine FENDI MEN LA MAISON DU | Ponti Wine Tumi
CHOCOLAT Cellars
Bottega Veneta Fogal La petite Fontaine | Pret A Manger UM
Undergarment
Brew or Drip FOTOMAX LADUREE Pringle of Universal Audio
Scotland & Video Centre
Brooks Brothers Fuel Espresso Lane Joaillier Fine | Prints VACHERON
Jewellery CONSTANTIN
Burberry Georg Jensen Lane's Qeelin VALENTINO
Accessories
Burberry Children | GIORGIO LENSCRAFTERS | RALPH Valentino Men
ARMANI LAUREN
BVLGARI GIORGIO LEONARD, RALPH Vivienne Tam
ARMANI PARIS LAUREN
COSMETICS (Timepieces)
C.L. Ma Gallery Grappa's Cellar LIBERTY RALPH Wai Kee Jewellers
EXCHANGE LAUREN Ltd.

Kitchen & Bar

CHILDRENSWE
AR

Café Landmark Gucci Links of London Rick Owens White
Contemporary
Homewares

CARNET Hackett London Liquid Assets Rigby & Peller William's Photo
Supply

CARVEN Harvey Nichols Loewe ROCAS Wise-Kids
Educational Toys

China Tang Hong | Heather & March | Louis Vuitton Roger Vivier YEWN

Kong

Chloé i.d. M.i SALON S.T.Dupont Yves Delorme

Chopard IDEAL TAILOR | Mannings Santoni

Christofle ii hair nail Manolo Blahnik See's Candies

CHROME indigo LIVING Marc Jacobs SEVVA

HEARTS
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*Terms and Conditions

Benefits and credits are only applicable during the stay at The Landmark Mandarin
Oriental. Room bookings and benefits are subject to availability.

A credit voucher of HK$1,000 or HK$1,500 at LANDMARK is provided for per room
per stay.

A daily credit of HK$1,000 or HK$ 1,500 at The Landmark Mandarin Oriental is
provided for per room per night.

All credit benefits are non-refundable, non-transferable and cannot be extended and can
only be used during the stay booked through the applicable promotion.

All credits have no cash value.

The credit voucher of HK$1,000 or HK$1,500 at LANDMARK will not be replaced if
lost or damaged. The credit voucher must be presented to the boutique directly.
Consecutive or “back-to-back” stays within a 24-hour period are considered one stay.

The voucher credit cannot be used in conjunction with promotions.

Hongkong Land reserves the right to obtain guest information and contact guest.



